
WHAT IT IS

Sponsorship of a championship NASCAR Truck Team.

WHY DO IT

Affiliate your brand with NASCAR truck racing, one of
America’s most popular sports. Advantages:

• Lowest-cost entry into top-tier NASCAR racing.

• Most accessible, be part of the action.

OFFERING

Sponsorship of Bobby Hamilton Racing.

• Drivers: Stacy Compton; Dennis Setzer

• Trucks: Dodge #4 and #18.

WHAT YOU GET

Media Coverage: Estimated value: $4.5 Million

• 15,625,000 TV viewers (average 25MM x 25 races: 2
covered live on Fox Network, 23 on Speed Channel.

• Radio: Sirius NASCAR, Motor Racing Network,
Performance Racing Network.

• Internet: Branding on Team web site and Fan Club.

Racetrack Signage: 1,000,000+ attendees.

• 2 Trucks: hood, TV panel, bed cover, 2 sides.

• Driver & Crew uniforms; Transport Trailer.

Driver Personal Services Contracts:

• 5 Personal Appearances in continental US.

• Use of likeness in advertising, point-of-sale.

Experiential Marketing Activation:

• 25 Races, space for Promo Trailer for sampling, sales.

• 150 VIP Pit Passes (6 per race).

• 5 Show Truck appearances at events, store openings.

Marketing Investment Opportunity

BOBBY HAMILTON RACING
Lori Hamilton, Director of Marketing
615-394-1604  lsr4racing@aol.com



ABOUT TRUCK RACING

• America loves trucks: largest category of vehicles sold.

• Dodge Ram (Hemi) is the power leader.

ABOUT BOBBY HAMILTON RACING

With 20 total wins and one championship, BHR has

established itself as one of the premier teams in NASCAR

Craftsman Truck Series history

• Truck #18, Dennis Setzer. 2008 Standing:  9th of 120.

• Truck #4 Stacy Compton. ESPN personality.

ABOUT NASCAR

#1 spectator sport in America.

• A typical race draws 100,000+ people.

# 2 rated television sport on television.

• Reaches 150 countries in 23 different languages.

• 100+ Fortune 500 companies rely on NASCAR to build

their brands, more than any other sport.

ABOUT NASCAR CRAFTSMAN TRUCK SERIES

One of the top 3 tiers of NASCAR racing, after Nextel Cup

and Busch series. Features full-size American-made trucks

from 4 major manufacturers in tough, side-by-side racing.

• 25 points events at 22 different tracks.

• 40,000 average attendance:

• 10-month racing season is one of the longest of all

major U.S. sports.

30 million fan base = 40% of NASCAR car racing fans.

• 60/40 Male/Female.

• Loyal: 3 times more likely to buy sponsors products

than non-fans.

Fans are younger than the U.S. population:

• 36% are 18-34 (113 index vs U.S. pop).

• 55% are 18-44 (112 index vs U.S. pop).

Winner! 2008 Kroger 250
at Martinsville Speedway

BOBBY HAMILTON RACING.COM



ABOUT BOBBY HAMILTON, Sr.

Bobby Hamilton finished in the top 10 in points every
season he raced in the NASCAR Craftsman Truck series
and won the championship in 2004. When he passed
away from complications due to cancer In January 2007,
his team has dedicated itself to “Continuing His Dream.”

His incredible driving career produced 10 wins, 33 top-
fives and 54 top-tens in only 99 starts. And as a truck team
owner, Bobby had equal success. Bobby Hamilton Racing
has developed a reputation for providing competitive rides
week in and week out as well as for developing young
talent.

In addition to Hamilton’s record, BHR has posted multiple
wins with Joe Ruttman, Robert Pressley and Chad Chaffin.
With 19 total wins and one championship, BHR has
established itself as one of the premier teams in NASCAR
Craftsman Truck Series history.

ABOUT LORI HAMILTON
Lori was simply born with a passion for motor racing, a field
that is traditionally dominated by men. At the age when her
contemporaries were typically babysitting, Lori was
conducting pre-race pit tours and working with the racing
media in the press box.

In 2001 Ms. Hamilton joined Motorsports Decisions Group
with driver Bobby Hamilton, owner Andy Petree and
sponsor Square D, working on a Craftsman Series truck
team.  Along the way she and Bobby married.

When Bobby Hamilton passed away in January 2007, Lori
assumed the mantle of leadership, took over the running of
the team and vowed to carry on the tradition of winning.

Her experience, tenacity and leadership have already led to
BHR making a mark. With both of her trucks finishing in the
top 20 in 2007, she has demonstrated the grit required to
succeed in this complex and challenging sport.


